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	Fox' Brian Billick


Former Ravens coach BRIAN BILLICK recently completed his first season in the Fox broadcasting booth, where he earned high praise for his quick transition into a TV analyst. Though Billick will not be broadcasting the playoffs for the net, he still will have a prominent presence during football coverage, as he, through the power of old video clips, badgers annoying fans in Coors Light's NFL ad campaign. Billick also is being kept busy both by a book about the NFL he is writing with MICHAEL MCCAMBRIDGE, author of the highly-acclaimed "America's Game," as well as a blog he writes for Baltimore radio station WNST-AM's Web site. With the NFL's Divisional playoff round on the horizon, Billick recently took time to chat with Staff Writer William Cooper.

Best Thing About Baltimore: Love the Chesapeake, love the proximity to N.Y. and DC, just love everything about it.
Best Super Bowl Site: It’s hard not to list the one where you actually participated, so Tampa was pretty special, but obviously a Super Bowl in New Orleans is always kind of special too.
Best Game You Called This Year For Fox: I had some good games. I think Atlanta versus Chicago was a good game, really kind of a breakout game for Atlanta, and then I’ll go again Atlanta-Minnesota, where (the Falcons) secured a playoff spot, that was a pretty special game as well.
Prediction For Super Bowl: Oh gosh, so far ahead. … If I had to bet I’d go New York and Tennessee. 
Other Sport You’ve Been Watching Recently: College basketball
Book You Are Currently Reading: “American Lion: ANDREW JACKSON In The White House,” by JON MEACHAM
Q: How did your appearance on the Coors Light NFL playoff ads come about?
Billick: Obviously, they’ve run these ads for a while with former coaches, and they’ve been always very creative, and they ran the idea by me, and it seemed great fun. They’ve been great with it. I have final say, but they’ve done a pretty good job.
Q: What runs through your mind when you see yourself yelling at MIKE DITKA and the like in the ads?
Billick: I’ve seen those clips before. It irritates my wife because it seems like the ones they only pick out are the ones where I’m screaming. But I’ve enjoyed it, they’ve been great fun.
Q: What has been the most difficult aspect of the transition from the sidelines to the booth?
Billick: Brevity has never been my strong suit, so just the idea of always keeping the perspective of what enhanced the game for the fan, keeping in mind that it’s one thing to see something but to articulate it in a way that truly makes it a more enjoyable experience for the fan. The timing of that, the observations you make, all the things that go into making it an enjoyable broadcast.
Q: In what ways did you seek to improve your broadcasting performance over the course of the season?
Billick: I look at tape all the time, constantly critiquing it and trying to get better. And looking at the tapes of the other games, and constantly looking for those in the industry to give me a critique about how to make it a better broadcast. It goes back to coaching, same old same old, just finding a way to get better at what I do.
Q: Have you read any reviews of your performance?
Billick: I don’t know about that, I try to pretty much stay away from that. Not that it’s not valid, but you can get drawn into a lot of different perspectives. I prefer to get input from those that I know that really look at it objectively and those that make observations with the intent of making it better.
Q: Is it tough being critical of current players and coaches given that you could return to the league at some point in the near future?
Billick: I like to look at it as it’s not a matter of being critical, I’m going to give my opinion. I’m certainly going to give a critique, but that’s all it is, an opinion. You learn very quickly that as soon as the play, the down and distance and the gain and who carried the ball is given, everything at that point on is an opinion whether it comes out of my mouth, a coach’s mouth, a player’s mouth, it’s just all opinions, and I try to keep that in perspective that’s all they are is opinions.
Q: Have you found that you have had to reign yourself in at all in terms of offering your opinions?
Billick: I want to be insightful, and with 30 years in the business, try to give as much insight as I can. So I make sure I am critiquing with a purpose in mind without just going off.
Q: What will the focus of your new book be?
Billick: It’s just about the direction of the NFL, how it’s changed. It’s coming up on a very critical time with the collective bargaining agreement. The change in the personality of ownership that has taken place, things going on on and off the field, but basically just what’s ahead for the National Football League.
Q: How is the book progressing?
Billick: It’s been great. The manuscript is due here in a month, and it’s been great, it’s drawing me into a lot of different conversations about the league on a lot of different levels. It was great fun to do and I think it’s going to be a solid book.
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	Billick Feels Labor Negotiations A Particularly
Pressing Issue For League Going Forward


Q: Given your work on the book, what is a sports business story you are following closely in regard to the league?
Billick: Obviously for the league, the issue facing it with regards to an uncapped year in 2010, the collective bargaining agreement. And obviously, it’s always been thrown out there, that sports and in particular the NFL is recession proof. Well, we’re going to find out.
Q: Do you feel the NFL will successfully navigate the economic downturn?
Billick: I do, but I think that for the first time it’s really going to have to adjust. I noticed where the league just laid off 150 employees. So I think, like everybody, the whole league, at the league level, club level, player level, they’re going to have to re-evaluate a little bit about the way we do business because clearly the economic climate has changed.
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